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ABSTRACT 
Andrusenko S.I., Ivanushko O.M., Estimation of quality of work of enterprise of car-care 

center. / Sergei Andrusenko, Alexander Ivanushko // Herald of the National Transport University. - 
K.: NTU – 2013. – Issue. 27. 

The paper identifies the key criteria, evaluation of which gives the opportunity to determine 
the full extent, the level of quality of the company service centers. 

Object of study – enterprise customers service center, its staff, subcontractors, owners and 
society. 

Purpose – to build a system of criteria that will comprehensively evaluate the quality of the 
enterprise service centers in general, from the point of view of all stakeholders active in the market 
actors. 

Research methods - systematic analysis of satisfaction with group of operating subjects. 
Evaluation of the quality of the object as a company is the process of determining its 

compliance performance expectations of actors that perform such an assessment. Objectively 
characterize the activities of the company values its industrial, commercial or financial activities are 
recorded in the balance sheet and the profit and loss account. A characteristic is subjective, such as 
its image. Found that customer satisfaction from the consumption of the product and the image of 
the company increases the number of clients. This is the key to improving business income and its 
market share. Satisfied with work and life in general staff provides higher productivity, better 
customer concerns, facilitates the development of enterprise that is displayed on performance and 
image. Owners must be satisfied return on invested capital. Satisfied owners invest more funds in 
their company. Increasing profitability of the enterprise and its market value as shares of total value 
leads to an increase in the number of shareholders who are pouring money into new venture. 
Satisfaction subcontractors promote long-term cooperation, reliability and quality of cooperation, 
the establishment of mutually beneficial prices. Activity of enterprise must bring satisfaction 
society due to the utility of his activity and absence of harmful consequences. 

The results of the article can be implemented in a rating system for evaluating enterprise 
service centers, identifying its strengths and weaknesses, and to identify ways of improving the 
situation in which the enterprise. 

The forecast supposition in relation to development of research object is development of 
methods of determination of the above-mentioned indexes and their analysis for the real enterprises 
of car-care center. 

KEYWORDS: ENTERPRISES OF CAR-CARE CENTER, CLIENTS, PERSONNEL, 
SUBCONTRACTORS, PROPRIETORS, SOCIETY, ESTIMATION OF QUALITY OF WORK, 
INDEXES OF SATISFACTION. 
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